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Local resident and Wi re's favorite local
p h i l a n t h ropist, Dr. Michael Siebert ,
will travel to China July 1-10 to deliver
f ree eye care as part of a two-week
Give the Gift of Sight optical mission
s p o n s o red by LensCrafters
Foundation.  

D r. Michael will deliver thousands of
pairs of recycled eyeglasses collected
during Give the Gift of Sight used eye-
glass collection drives sponsored by LensCrafters Foundation
and Lions Clubs Intern a t i o n a l .

Michael was chosen to attend an international mission
t h rough his dedication to helping people who desperately
need free eye care. He will join a team of 25 optometrists,
opticians, technicians, and volunteers who will set up a tem-
p o r a ry optical clinic in China to hand-deliver free eye care
and used eyeglasses to appro x i m a t e l y
20,000 people in need during the two-
week mission.

“This is my first time to China and my
eighth mission… and I am just as excit-
ed about China as I was for my first mis-
sion,” Michael said.

This international mission is one of 12
Give the Gift of Sight optical missions
planned for 2005 by LensCrafters
Foundation and Lions Clubs
I n t e rnational. Since 1991, LensCrafters
Foundation has conducted more than
75 missions to 23 developing countries
to hand-deliver free eye care and re c y-
cled eyeglasses to more than 3 million

people who have no other chance to see
the world clearly.

LensCrafters stores and Lions clubs
accept donated eyeglasses year- ro u n d
for international optical missions.
Eyeglasses collected by the general pub-
lic are cleaned, re p a i red, classified by
p rescription and hand-delivered to peo-
ple in developing countries such as
Mexico, Ecuador, Thailand, Panama,

Costa Rica and others. To donate used glasses for an optical
mission, contact the nearest LensCrafters store, or Lions
Club. Visit www. g i v e t h e g i f t o f s i g h t . o rg for more inform a-
t i o n .

LensCrafters Foundation (LCF) is a tax-exempt operating
charity through which LensCrafters, Sunglass Hut, Wa t c h
Station and Watch World associates and affiliated doctors

hand-deliver free eye exams, glasses,
and vision screenings to people in need.
LensCrafters Foundation is funded by
Luxottica Retail, its associates, vendors
and friends. LCF sponsors free optical
c a re in North America through two
traveling Vision Vans and in developing
countries through optical missions.

With more than 880 stores in the U.S.,
Canada and Puerto Rico, LensCrafters is
the world leader of the optical re t a i l
market. LensCrafters is an indire c t ,
wholly owned subsidiary of Luxottica
Retail Group, S.p.A, the Italy-based
world leader in the design, manufactur-
ing and marketing of mid and pre m i u m
priced eyeglass frames and sunglasses.
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Famed gay icons in the pop music industry, Jason & deMarco,
have a new video from their album Till the End of Time that
will be premiering exclusively on MTV's new network, LOGO,

s t a rting this Sunday,
June 25 at midnight. 

The video for their
song “This Is Love”
will air initially on
L O G O '  s
“NewNowNext” show
until July 9, after
which it will go into
rotation online where
people can request the
video on the top 10
"Click List" which will
enable it to keep air-
ing on LOGO televi-
sion each week. 

LOGO is available on
DirectTV systems and
many major cable car-
riers. Logo is a digital
channel, available
nationwide to every-
one, as long as your
satellite or cable oper-
ator chooses to pro-
vide it. If your provider
doesn't carry it but
believe that enough of
you want LOGO,

they'll be sure to offer it, so consider requesting LOGO if you
don't already get it! Visit: www.logoonline.com for more
information on the network.
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